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Definition
1) The word advertising comes from the Latin word ‘Advertere’ meaning

‘to turn the mind toward.’

2) “Advertising means any paid form of non-personal presentation and
promotion of ideas, goods, or services by an identified sponsor.”   -
American Marketing Association

3) “Advertising is any paid form of non-personal presentation of ideas,
goods , or services by an identified sponsor.”                                 -
Philip Kotler
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Importance of Advertising

1) Introducing new products

2) Increase Demand for products

3) Helps to fight Competition

4) Economies for sale

5) Good public image

6) Increase standard of living

7) Research and Development

8) Educates people

9) Develops the society

10) Sustains Press and media
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Different Advertisements
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Features of Advertising
1) Communication

2) Paid form of communication

3) Non-personal form of information

4) Identified sponsor

5) Objective of promotion

6) One or more mediums

7) Variety to consumers

8) Increase in sales and profitability
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Scope of Advertising Industry In India

1) Advertising research

2) Consumer research

3) Advertising Budget

4) Planning and Advertising Campaign

5) Making of Creative Ads

6) Media Planning

7) Media Selection

8) Media Scheduling

9) Commercial and Non-Commercial Advertising
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Benefits/Advantages of Advertising
1) Introduces a New Product in the Market

2) Expansion of the Market

3) Increased Sales

4) Fights competition

5) Enhances Good-Will

6) Educates the Consumers

7) Elimination of Middlemen

8) Better Quality Products

9) Supports the Salesmanship

10) More Employment Opportunities

11) Reduction in the Prices of Newspapers and Magazines, etc.

12) Higher Standard of Living
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FOOD FOR
THOUGHT!!!
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Five M’s of Advertising

1) Mission

2) Money

3) Message

4) Media

5) Measurement
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Example
 PLC
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