
Mission

�Increase Sales

�Brand Building



Money

� Factors affecting budget decisions

�Stage in product life cycle

�Market share and consumer base

�Competition and clutter

�Advertising frequency

�Product substitutability



Message

�Message generation

�Message evaluation and selection

�Message execution

�Social-responsibility review



Media

� Reach, frequency, impact

�Major media types

�Specific media vehicles

�Media timing

�Geographical media allocation



Relationship between product trial rate and

Audience awareness level

Trial

T*

A*
Awareness



Media Timing Pattern
�Continuity

�Concentration

�Flighting

�pulsing



Measurement

�Communication impact
Consumer feedback method

Portfolio test

Laboratory test

�Sales impact




