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Money
| Factors affecting budget decisions

(Stage in product life cycle

[Market share and consumer base
ICompetition and clutter

OAdvertising frequency

OProduct substitutability
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IMessage generation

IMessage evaluation and selection

IMessage execution

'ISocial-responsibility review



= Media -

"I Reach, frequency, impact

IMajor media types

'ISpecific media vehicles

IMedia timing

IGeographical media allocation



elationship between product trial rate and

Audience awareness level

Trial

T*

A*
Awareness
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Media Timing Pattern

|Continuity

'|Concentration

/Flighting

Ipulsing
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Measurement

/Communication impact
Consumer feedback method

Portfolio test

Laboratory test

[ISales impact
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