What Is Business-to-Consumer (B2C)?

The term business-to-consumer (B2C) refers to the process of selling products and services directly between a business and consumers who are the end-users of its products or services. Most companies that sell directly to consumers can be referred to as B2C companies.
B2C became immensely popular during the dotcom boom of the late 1990s when it was mainly used to refer to online retailers who sold products and services to consumers through the internet.
As a business model, business-to-consumer differs significantly from the business-to-business (B2B) model, which refers to commerce between two or more businesses.
KEY TAKEAWAYS
· Business-to-consumer refers to the process of businesses selling products and services directly to consumers, with no middle person.
· B2C typically refers to online retailers who sell products and services to consumers through the internet.
· Online B2C became a threat to traditional retailers, who profited from adding a markup  to the price.
· However, companies like Amazon, eBay, and Priceline have thrived, ultimately becoming industry disruptors.
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How many types of online B2C models in the Digital world?

Most businesses employ one of five types of online B2C business strategies to reach out to their customers:
[image: Icon] Direct sellers This is the most typical way for customers to purchase items from internet merchants. Producers, small enterprises, and even online versions of department stores that sell products from various manufacturers are examples of these.
[image: Icon] Online intermediaries.  These are intermediaries or go-betweens who do not own items or services but connect buyers and sellers. Expedia, trivago ,and Etsy are examples of this type of website.
[image: Icon] B2C based on advertising. Free material is used in this strategy to attract visitors to a website. These visitors are then exposed to digital or online advertisements. Advertising, which sells goods and services, is sold using large numbers of web visitors. Media sites like HuffPost, a high-traffic site that mixes advertising with native content, are an example.
[image: Icon] Community-based. Marketers and advertisers can push their products directly to consumers through sites like Meta (previously Facebook), which create online communities based on similar interests. Ads are often targeted depending on demographics and geographic location of viewers on websites.
[image: Icon] Subscriptions. Netflix, Spotify, Apple music and other direct-to-consumer sites charge a fee to access their content. The site may also provide certain content for free, but only to a limited audience, while charging for the majority of it. The New York Times and other major newspapers frequently operate on a fee-based B2C

What is B2C payment?
A B2C payment is one that occurs between a merchant and an individual for the exchange of products and/or services. You're participating in a B2C transaction when you go to the supermarket, petrol station, or any other retailer to make purchases for personal use rather than on behalf of an organization.
  
Key takeaways 
· Consumers pay for goods and services under the B2C model at the moment of purchase or sometimes before they receive them.
· Consumers order things regularly but on a modest scale under the B2C paradigm.
· B2C payments are structured: payment size, payment frequency, and payment terms.
· B2C digital payments systems include: Digital Wallets, Digital Cash, Digital Accumulating Balance Payment Systems, Digital Credit Card Payment Systems and Digital Checking Payment Systems.
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