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ADVERTISING STRATEGY



⚫ Advertising process is a pyramidal structure.
⚫ At the very base of the pyramid is the concept

advertising strategy.
⚫ -Game plan devised to maintain a viable fit between

objectives and resources and changing market
opportunities.

⚫ Strategy is a “ message “ that advertiser gives to solve
a communication related problem.

⚫ Problem??- lack of product awareness, insufficient
sales, poor brand equityetc.

Advertising Strategy



⚫ How?
⚫ The idea advertiser selects for communicating the

strategic message in a creative way.
⚫ Link between advtg strategy and creative execution.
⚫ Creative concept to execute strategy and serves as

umbrella/ central theme.
⚫ Specific to a campaign or few campaigns to keep it

current.

Big Idea



⚫ Physical form of advertisement.
⚫ Story, script, copy, art, music, words, phrase, color,

production etc.
⚫ TACTICS
⚫ Short term decisions about specific tangible tasks

related to method , media etc.
⚫ Eg. 100 sec TV spot in Star TV/ Half page ad in TOI

Creative Execution





Ad Sttgy- Example- Thums Up

Tactics

Creative
Executio

n

Big Idea

Advertising Strategy

⚫ Decisions on ad spend in
media/ promotion wrt
states specific

⚫ Salman Khan/ Ranveer
Singh/Sky diving/ Bungee
jump/ jet ski etc.

⚫ Brawny / Macho
personalities performing
challenging Adventure
sports

⚫ Strong tasty cola for young
adult males, high
carbonation



Brand Strategy Big Idea Execution

Dhara Sunflower
Oil

Demonstrate that
Dhara keeps consumer’s
hearts & health strong.

Kids are proud of
fathers who are
healthy. (Due to
Dhara).

Creative tagline,
elements of wit and
humor, selection of right
characters, gripping
stories, etc.

Mentos Communicate that
Mentos refreshes
consumers

Mentos gives
‘fresh ideas’ in our
otherwise
mundane lives.

Creative tagline,
elements of wit and
humor, selection of right
characters, gripping
stories, apt sound effects
etc.

Axe Deo Create a sensual appeal Talk of the ‘Axe
effect’, i.e. how
woman are
magnetically
attracted towards
men using Axe.

Creative tagline,
elements of wit and
humor, gripping stories,
apt sound effects, etc.

Fevicol Reinforce Fevicol’s
leadership position as
the ultimate adhesive

Show the bonding
power of the
brand in a

Creative tagline,
elements of wit and
humor, selection of right



https://www.youtube.com/
watch?v=EA6mF8W_aLc





https://www.youtube.com/
watch?v=kn0-qkCbBAQ
Mentos
https://www.youtube.com/watch?v=GWvxt1IL9Wg



https://youtu.be/lC5EhJl1wFE
https://www.youtube.com/
watch?v=IPoSF32NsqM&feature=emb_rel_end





















https://www.youtube.com/watch?v=9kHBuQDy6Eg



https://www.youtube.com/
watch?v=Zl0R1uJ62xo















https://www.youtube.com/watch?v=14nX6lF7UAc


