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Advertisers pay for advertising to accomplish a wide array of goals. Ad objeclives generally boil
down to long-term branding communication or short-term direct response advertising. Branding is
about building and maintaining a reputation for your company that distinguishes it in the
marketplace. Sales promos are short-term inducements to drive revenue or cash flow. Based on
your company's objectives, budget and target audience, you normally advertise through one or more
types of media. Calculating your return on investment in dollars is difficult, but you need to establish
measurable goals, such as a percentage increase in awareness, to evaluate success.

Broadcast Media

Teleylsnon and radio are two traditional broadcast media long used in advertising. Television offers
creatw? ODDOFTL.JnitiGS. a dynamic message and wide audience reach. It is typically the most
e)goenswe medium to advertise through. though. Because local affiliated stations normally serve 2
wide local audience, you also have to deal with waste when trying to target a small town
marketplace. TV watchers normally have a neqative attitude toward commercials and many have
DVRs at their fingertips. Radio and TV both have fleeting messages. meaning they disappear once
the commercial spot ends. Radio is relatively affordable for small businesses and allows for
repetition and frequency. You don't have the visual element of TV and you have to deal with a

distracted audience, since most listeners are driving.

Print Media

Magazines and newspapers are the two traditional print media. Magazines offer a highly selective
in ads closely related to the topic of the magazine. Visual

audience who is generally interested |

imagery is also stronger in magazines than newspapers. You have little wasted since magazines are

very niche and you can target a narrow customer seament. On the downside. maagazines are costly
tead times. which limits timely promotions. They alsc fzve limited audience reach.

and require iong
Newspapers s veiy affordable for local businesses end allow you ic
universai product or sarvice. Newspapers are also viewec == = credible medium. which

n ad piaced within a d=. Dr two Of purchase

===t 2 geographic seament if

you have 2
=zc-epiance. You can usually get a

Declining circuigcon. 2 short she!® if2 and limitec yisug! cragtivity ars ST=aTeCKs.

Support Media

Support mecie ‘aclude severa
campaigns ci! iwered through mo
directories and rade publications are €

collectively_mex orer ways to reach 2 wider augience ! in 2 ipcal or re

frequency CF TESSSIE £XpOoSure io tarqeied marketl { segmenis.

Direct Marketing
Direct markeung is an inieraciv
21st century. It includes direct mail,

enhances 24

add to or expand

| options for messade delivery than nGiz..«
s benches. aerial,

re traditional media. Billboards. trat
ommon support media. Each n=

nr\ﬂg n-\grvcf Or vo -C-e Se

< nros and cons. but

e approach to adverising i CKE
email and telemarketing. These are
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target customer

cided according to the :
rtant information

The message will be de
y only transfer impo

because you will definitel
to your target audience but a trash.
the message will be

The important thing to note here is that
e of advertisement.

changed when you will change the sourc

It means that selection of media will define the message because

you cannot run a picture message on Radio.

Media

Deﬁnitely selection of media is the most
in the 'fldvertisement. There are so many
advertisement but selection is at the same time so muc

critical.

important component
media available for
h more

tion depends on the target market

because the organization will first analyze how its target market
gets information about organization whether they are connected
to the internet or through traditional media like the newspaper.

The decision of media selec

cal because of the money budget ant

Use of media is also criti
dia charge different cost in different

time budget. Different me
time.

It is promotional manager’s duty to study that which time is
effective with which media.

Measurement

game like marketing strategy; evaluation and measurement 1S
an essential step to ending advertisement strategy.

Without evaluation how you can identify that you achieve your
objectives?

Scanned by CamScanner



