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[bookmark: _Hlk124343253]Agricultural Marketing in India
Agricultural marketing comprises all operations involved in the movement of farm produce from the producer to the ultimate consumer. It includes the operations such as collecting, grading, processing, preserving, transportation and financing. The actors in product marketing include farmers, traders, wholesalers, processors, importers, exporters, marketing cooperatives, regulated market committees and retailers.
Outcomes of Agriculture Marketing:
· Monetising the Produce
· Demand Signal Platform
· Market growth
· Capital formation and investment in technology
Various methods of Agricultural Marketing:
1. Rural Primary markets: Periodic markets or haats and fairs (melas, jatras) are the major rural markets in India. Rural Primary Markets include mainly the periodical markets known as haats, shandies, painths and fairs. The producers sell their produce directly to the consumers or to small rural retailers. The Wholesale/Assembling Markets or the secondary markets numbering 6359 constitute the cardinal link in the market structure of the country

2. Cooperative Marketing and Commodity Boards: The co-operative marketing is an alternative to private dealers with the main objective of securing a large share of profits for the producer. The main objective of establishing a co-operative marketing are:
i. Encourage the intelligent and orderly marketing of agricultural produce.
ii. To eliminate speculation and waste.
iii. To make distribution of agricultural products between producer and consumer as direct as can be efficiently done.
iv. To stabilize the marketing of agricultural productions.
There are also the Commodity Boards setup to operate for rubber, coffee, tea, tobacco, spices, coconut, oilseed and vegetable oils, horticulture etc. The National Dairy Development Board is also engaged in the marketing of agricultural commodities.

3. Contract Farming: Contract farming can be defined as agricultural production carried out according to an agreement between a buyer and farmers, which establishes conditions for the production and marketing of a farm product or products. Typically, the farmer agrees to provide agreed quantities of a specific agricultural product. 
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4. Commodity Market: Commodity Market is about trading of precious metals, energy, oil, spices & so on. There are three commodity markets in India:
a. National Commodity & Derivative Exchange.
b. Multi Commodity Exchange (largest commodity futures exchange in India).
c. National Multi Commodity Exchange of India.

5. Future Market: Derivatives are financial instruments with a price that is dependent upon or derived from one or more underlying assets. In futures contract buyer has the obligation to purchase a specific asset, and the seller has to sell and deliver that asset at a specific future date. Agri-futures markets are considered to be one of the ways to ensure appropriate farm prices.

Issues of Current Agricultural Marketing in India:
1. Too many middlemen: Presence of too many middlemen result in higher cost of marketing of agriculture produce. The customer ends up paying high amount whereas the producer hardly receives adequate renumeration for his efforts. As per a a study the share of middlemen in case of rice was 31 per cent, in case of vegetable was 29.5 per cent and in case of fruits was 46.5 per cent.

2. Lack of storage facilities in markets: There is no proper storage or warehousing facilities for farmers in the villages where they can store their agriculture produce. Thus causing farmers to sell their surplus produce at very low and un-remunerative price.

3. Inadequate Transportation facilities: Poor road transportation facilities and links in rural areas affect movement of agriculture produce. Indian farmers cannot reach nearby mandis to sell their produce at a fair price.

4. Lack of Institutional Financing: Inadequate availability of institutional finance, causes farmers to acquire credit from non-institutional sources such as moneylenders etc. These put unfavorable terms on farmers, causing them to be on a permanent debt trap.

5. Absence of grading and standardisation: Lack of knowledge of grading affects Indian farmers to fetch good price Indian farmers. The amount of produce is not less but not having proper channels of sales promotion and distribution leads to absence of proper grading and standardisation process at markets and markets yards.

6. Absence of market information: There is absence of market intelligence or information system in India. Indian farmers are not aware of the ruling prices of their produce prevailing in big markets.

7. Unregulated local markets: Prevalence of false weights and measures and lack of grading and standardization of products in village markets in India is affecting fair and transparent business.


8. Adulteration of Commercial Crops: Adulteration i.e., mixing of inferior produce freely with superior produce is very common.  Barley and other grains are mixed with wheat. Stones and pebbles are mixed with rice and other grains. Adulteration in cash crops and food-crops has assumed tremendous proportion in India.
Efforts taken by the Government:
Government has taken many steps to improve agriculture marketing:
1. Agricultural Produce Market Committee (APMC): Agricultural Produce Market Committee (APMC) is a system operating under the State Government since agricultural marketing is a State subject.
· The APMC has Yards/Mandis in the market area that regulates the notified agricultural produce and livestock. 
· The introduction of APMC was to limit the occurrence of Distress Sale by the farmers under the pressure and exploitation of creditors and other intermediaries.
· APMC ensures worthy prices and timely payments to the farmers for their produce.
· APMC is also responsible for the regulation of agricultural trading practices. This results in multiple benefits like:
. Needless intermediaries are eliminated
. Improved market efficiency through a decrease in market charges
. The producer-seller interest is well protected

2. National Agricultural Cooperative Marketing Federation of India Ltd (NAFED): The National Agricultural Cooperative Marketing Federation of India (NAFED) is an organisation of marketing cooperatives for agricultural produce. It was established on October 2 1958 under the Multi State Cooperative Societies Act. It was set up with the aim of promoting co-operative marketing of agricultural produce that would benefit farmers.
NAFED has its headquarters in New Delhi with regional offices in Delhi, Mumbai, Chennai and Kolkata. It also operates 28 zonal offices in capitals of states and other crucial cities. The NAFED is part of “Operation Greens” where price stabilization measures are implemented in order to increase farmers’ income by 2022. It works in tandem with the Food Corporation of India (FCI) in playing a lead role in purchasing oilseeds, pulses under the Price Support Scheme (PSS). The PSS in turn is also a scheme under the PM-AASHA scheme.
3. AGARMARKNET: The AGMARKNET is a G2C e-governance portal. It caters to the needs of various stakeholders such as farmers, industry, policy makers and academic institutions by providing agricultural marketing related information from a single window.

4. Kisan Rail: Kisan Rails are multi commodity trains consisting of refrigerated coaches to swiftly transport perishable agriculture products from supply centers to demand centers. This is multi-commodity, multi-consignor/consignee, multi-loading/unloading transportation product which is aimed at providing wider market to Kisan. The primary objective of running Kisan Rail trains is to increase the income in farm sector by connecting production centers to markets and consumption centers. It enables movement of perishables including fruits, vegetables, meat, poultry, fishery and dairy products from production or surplus regions to consumption or deficient regions. 50 percent subsidy is given in freight (being borne by Ministry of Food Processing Industries under ‘Operation Greens – TOP to Total’ scheme) for transportation of fruits and vegetables; No minimum limit on quantity that can be booked, enabling even small and marginal farmers to reach bigger and distant markets.

5. NAM and e-NAM: The National Agriculture Market (NAM) is a pan-India electronic trading portal, which links the existing Agricultural Produce Market Committee (APMC) mandis across the country to form a unified national market for agricultural commodities. The e-NAM portal is a single-window service for any information and services related to APMC that includes:
· Commodity arrivals and prices
· Buy and sell trade offers
· Provision to respond to trade offers, among other services
· 
The NAM reduces the transaction costs and information irregularity even when the agriculture produce continues to flow through the mandis. The states can administer agriculture marketing as per their agri-marketing regulations, under which, the State is divided into various market areas and each market area is administered by a separate APMC, which will impose its own marketing regulation that includes fees.

6. Kisan Call Centre: Kisan Call Centres (KCCs) was launched by the Ministry of Agriculture to harness the potential of ICT in agriculture. This initiative was aimed at answering farmer's queries on a telephone call in their own language / dialect. At present, the KCC services are managed from fourteen locations - Ahmedabad, Bengaluru, Bhubaneswar, Chandigarh, Coimbatore, Guwahati, Hyderabad, Jammu, Jaipur, Jabalpur, Kanpur, Kolkata, Patna and Pune. All KCC locations are accessible by dialing a single nation-wide toll free number 1800-180-1551 through landline as well as mobile numbers of all telecom networks from 6.00 A.M to 10.00 P.M. on all 7 days a week including holidays. With the improved services and increased awareness amongst farmers, calls at the KCCs have increased over three fold to over 12 lakhs landed calls during the last 2 years
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Figure 3.2 State-wise progress o Contract Faming
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